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What is E-Commerce? 

 

Maamar, Zakaria. "Commerce, E-Commerce, and M-Commerce: What Comes Next?" EBSCO 

Industries. N.p., Dec. 2003. Web. 5 Mar. 2010. 

<http://web.ebscohost.com/ehost/pdf?vid=5&hid=8&sid=9299ddde-c582-4d23-9120-

f80f9fa23eff%40sessionmgr12>.  

 

Maamar’s article discusses the future of commerce, including e-commerce and m-

commerce.  Commerce includes bargaining, bidding, auctioning, and clearing.  E-commerce, 

also known as electronic commerce, involves business transactions to transfer information 

through the Internet.  Due to this type of business, the process must be reliable, efficient, 

scalable, and fault-tolerant.  However, there are some changes that must happen in the e-

commerce industry.  First, businesses create digital information available online.  In order to 

compete, they also reengineer their processes to adjust the business.  Next, businesses offer 

online forms to specify users’ needs efficiently and accurately.  Finally, e-businesses must 

personalize services to include preferences and interested.  Challenges also occur within the e-

commerce industry.  First, the industry needs to discover relevant websites with access to 

catalogs.  Site operations must also be understood.  Next, there needs to be specific needs 

according to site characteristics.  Finally, there can be obstacles with security problems when 

sensitive information is involved.  In the future, websites need to integrate social context to 

simulate real world experiences through these online applications.  Along with e-commerce 

comes m-commerce, also known as mobile commerce.  M-commerce is electronic services 

through wireless, handheld technologies, such as a cell phone.  This is predicted to be the next 

stage for telecom businesses.  With m-commerce, location will not matter during transactions.  

However, there are necessary adjustments that need to be made based on m-commerce features.  

First, the features must attract users to businesses based on their current locations.  Second, there 

must be assistance when users browse online stores.  Third, transactions must process 

successfully without direct user involvement.  Lastly, payment information must be secured 

through secure protocols and techniques.  As for the future of e-commerce, simulations must 

make users feel like they are in a real market to give them more confidence about commerce 

transactions.  Applications will give users the shopping experience of virtually visiting shops, 

reading ads, and speaking with vendors.  The author concludes this article by stating that the 

social context, such as face-to-face interactions and trust are still missing from e-commerce and 

m-commerce applications.  I agree with this author that e-commerce is the process posting digital 

information online to conduct business transactions.  E-commerce includes not only Internet 

transactions, but transactions through mobile devices as well.  E-commerce is an online 

environment where digital information is provided and exchanged. 

 

 

 



Vaidyanathan, Ganesh, and Sarv Devaraj. "A Five-Factor Framework for Analyzing Online 

Risks in E-Businesses." EBSCO Industries. N.p., Dec. 2003. Web. 7 Mar. 2010. 

<http://web.ebscohost.com.ezproxywit.flo.org/ehost/pdf?vid=8&hid=9&sid=d13aa248-

79ec-45c7-a3b0-2882a075fda1%40sessionmgr4>.  

 

 This article discusses the risks of e-businesses.  These risks are due to technology-related 

problems such as weak procedures in software development processes and deficient e-business 

protocols.  Some risks include hacking, data modification, fraud, and lack of internal controls 

and good business sense.  Online businesses are perceived to be faster than traditional 

businesses, so buyers expect faster feedback and supplies have to synchronize their processes 

with the sellers.  This performance and efficiency depends on how well online connections 

process.  Online services have developed new processes, new technology, and new business 

models.  Additionally, traditional buyers, sellers, suppliers, and service providers have modified 

their business processes to introduce new technology for online businesses.  New business 

methods result in new risks that are threatened by internal and external factors.  The five sources 

of these new online risks include new services, new business models, new processes, new 

technologies, and new fulfillment needs.  First, when new and different services are offered, 

exposure to risks increases.  New services are threatened by internal factors such as a lack of 

standards, rules and regulation, and support systems.  New services are threatened through 

violent online political actions, natural hazards, legal and environmental issues, and political 

instabilities.  Second, new business models, such as dynamic pricing, free products and services, 

and demand-sensitive pricing can cause risks.  Internal factors threaten new business models 

through loss of revenue and cost of poor image.  External factors threaten new business models 

socio-psychologically through trust and confidence.  Third, new processes such as those that 

emerge from companies who enter the online scene to build and reengineer new business models 

for real-time processes expose new risks.  These new processes are threatened by internal factors 

such as product specifications for specific market needs.  External factors threaten new processes 

from perceived quality of products and services.  Forth, new technology such as various 

integrated systems and software has caused vulnerability to integration risks.  This is especially 

true of applications that are not tested for scalability, security, and availability.  The internal 

factor that threatens new technology is system integration.  The external factor that threatens new 

technology is security.  Lastly, new fulfillment such as real-time sales orders and order 

fulfillment expose risks.  New fulfillment is threatened by the internal factor that the new 

fulfillment needs supply chain management.  New fulfillment is threatened by the external factor 

that fulfillment is the real-time demand for products and services.  Overall, online risks include 

services, business, models, technology, fulfillment, and processes.  Analyzing these risks can 

benefit online businesses to provide risk information for various e-businesses.  I agree with the 

authors that e-business comes with several risks that one must take into consideration before 

launching an e-business model.  E-businesses must consider not only the business processes but 

also the potential risks that threaten the businesses internally and externally. 

 

Definition 

 

E-commerce is an online environment where information is exchanged and business transactions 

are processed while users take online security risks into consideration. 


