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Background Information— 
We will research local stores and college design bookstores records for sales. We will 

inquire about their marketing strategies involving advertising or promotions and compare 

them to that of Wentworth’s bookstore. Comparing the prices of the local stores with 

Wentworth’s bookstore will also be needed to be done. We will ask: 

  What are your best sellers? 

  Do you advertise? 

Do you hold sales or have promotions, including a frequent buyer benefits 

program? 

Compare the prices of the top sellers with those at Wentworth 

 

Descriptive Summary— 
Designs student at Wentworth Institute of Technology buy supplies for their classes on a 

daily basis. Most students have to walk or travel to art supply or hardware stores to 

purchase their class materials. It would be convenient for students to purchase supplies on 

the Wentworth Campus within the Wentworth Bookstore. There are current supplies that 

are sold at the bookstore, but most students do not purchase their supplies there. The 

reason we are researching this topic is to help find out why the students do not purchase 

their materials at the bookstore. 

 

Value— 
It is important to provide the hectic life of a design student with a new option to purchase 

their materials. The bookstore accepts Fenway cash, which parents can load money for 

their student to use. The purchase of more design products in the bookstore would 

increase revenues.  

 

Statement of Problem— 
Architecture, Industrial Design, and Interior Design students are expected to purchase 

materials for their classes on a daily basis. Students spend ample amounts of time 

working on their projects in the studios. The Wentworth Bookstore sells some design 

supplies, but students chose to purchase materials at Blick and Utrecht. These students 

spend their time traveling to these stores, which takes more time than if they could 

purchase the materials on their own campus.  There is a problem because the bookstore 

could increase profits by selling design products specifically products used most often by 

the students, and the students could save time by purchasing products on their campus.   

 

 

 

 

 



 Research Questions: 
  Why do students choose to purchase materials from outside sources? 

 

  What products could be carried that would motivate a student to purchase 

their supplies from the Bookstore instead of an outside source? 

   

  If the bookstore carried the supplies that the students needed at a 

comparable price would the students still purchase their supplies 

elsewhere? Why? 

 

Research Strategy— 
We plan on making an open-ended survey with both multiple choice and short answer 

questions, directly related to the students needs. A personal interview will be executed 

with Zach Potter, the Wentworth Bookstore Manager, to gather information about the 

current sales of the bookstore. We will compare the answers from the students with the 

supplies list that bookstore sells. We will compare prices of these products in other 

outside companies. We will decide what actions could be taken to make the bookstore a 

better option for students to shop at.  

 

Nature of Final Project— 
The survey will be administered to approximately 100 students and the percentage will be 

determined by the amount of students in the major compared to overall design students. 

The information will be compiled in a excel spreadsheet. Data will be analyzed and 

presented in a PowerPoint presentation. Zach Potter will be invited to the presentation. 

The presentation, information, and data will all be presented to Mr. Potter on a compact 

disc. 


